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Revenue growth
Contribute to global sustainability efforts 50%
Accelerate production and optimize supply chains 499%
Reduce costs/improve margins 49%
Improve product performance 46%
Improve customer experience 44%
Improve operational resilience towards global macro shocks 39%

Improve customer perception and positioning 39%

Accelerate development and reduce time-to-market
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Supply chain disruptions (resource shortage, bottlenecks, price...)
Inflation and interest rates

Global economic slowdown and threat of recession

Wage pressure

Geopolitical instability & tensions
Engineering talent shortage

Shifting customer dynamics & shortening product life cycles

Climate change and global warming
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Reconcile business & planet

expect their industry to be
transformed by the
sustainability imperative in
the next 5 years.

Upgrade core engineering

see cost saving potential in
their product engineering
practice.
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Accelerate to Value

intend to reach scale in their
digital engineering roll out in
the next 3 years.

Build Agile engineering
organizations

intend to increase their use of
outsourcing partners for
engineering workflows.
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Improving perception and positioning @
Regulatory compliance

Reducing carbon footprint

Maintaining market share
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Limiting competitive pressure
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Use integrated assessment models that look at 25%
overlapping socio-economic, human, and climate factors

Internal strategic development 25%
Use specific models of future changes to the world 19%
Consultations with external industry experts 17%

Consultations with external climate experts 16%
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